Chapter6:
Digital Marketing & Science Communication




Outlines

1. Concepts and Definitions of Digital Marketing
& Science Communication

2.Strategic Content Planning

3.Digital Channels and Platform Optimization

4.Crisis Management and Ethics

5.Analytics and Impact Measurement



Concepts and Definitions of
Digital Marketing & Science
Communication




! Core Concepts of Digital Marketing

Explains digital marketing as leveraging online platforms to
promote products and engage target business audiences
effectively.

Outlines vital elements such as SEO, content marketing, social
media, email, and paid advertising used to reach customers.




Science Communication in Business Context

d:

Purpose and
Importance

Highlights the role of
clear, accurate science
communication in
building trust and
credibility with

stakeholders and clients.
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Methods and
Strategies

Describes practical
approaches including
storytelling, data
visualization, and
educational content
tailored for business
audiences.



Integration of Digital Marketing and Science Communication

Synergies and Benefits for
Businesses

Explores how combining digital
marketing with science
communication enhances brand
authority and drives informed

decision- making.

Challenges and Solutions in
Implementation

Identifies commmon obstacles like
jargon complexity and offers
solutions such as simplified
messaging and cross- functional

collaboration.



Future Trends and Innovations

Emerging Technologies and Tools

Reviews advancements like Al, VR, and data analytics transforming how

businesses communicate scientific content digitally.

Impact on Marketing and Communication Strategies

Examines how evolving technologies will reshape marketing tactics to

foster deeper engagement and measurable ROI.



Strategic Content Planning




O Understanding Business Objectives

Alighing Content with Company Goals

Ensuring content supports overarching business targets
to drive growth and brand consistency.

Defining Target Audience and Personas

Creating detailed audience profiles to tailor content that
meets specific customer needs and preferences.




Content Audit and Gap Analysis

Evaluating Existing Content Identifying Content Gaps and
Assets Opportunities

Reviewing current content for Pinpointing missing topics or
quality, relevance, and formats to address unmet
performance to optimize customer needs and expand

resource utilization. reach.



Content Strategy Development

Setting Clear Content
Goals and KPIs

Establishing measurable
objectives to track success and
align content efforts with
business outcomes.

Choosing Content Types
and Channels

Selecting appropriate formats
and distribution platforms to
maximize audience
engagement and ROI.



o Execution and Measurement

Developing a
Content Calendar
and Workflow

Planning timely content

production and

| distribution to ensure
—— consistency and

—_—

\ efficiency.
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Iterating Strategy

: ‘ Analyzing metrics to
4

refine tactics and
improve content
effectiveness
continuously.



Digital Channels and Platform
Optimization




Choosing the Right Digital Channels

Audience Targeting and
Segmentation

Identify and categorize your
audience based on
demographics, behaviors, and
preferences to tailor channel
strategies effectively.

Channel Suitability and
Reach Analysis

Evaluate each digital channel's
potential reach and alignment
with business goals to maximize
engagement and ROI.



'] Content and Engagement Optimization

Personalization and User Experience

Develop customized content that resonates with users and

ensures seamless interaction across devices and platforms.

Metrics and Performance Monitoring

Track key performance indicators such as engagement rates,

conversions, and traffic sources to assess campaign success.




_J Platform Optimization Techniques

Technical Performance and Speed
Enhancement

Implement strategies to improve welbsite and

platform loading times, reducing bounce rates
and enhancing user satisfaction.

Integration and Automation Tools

Utilize automation software and integrate

systems to streamline workflows and increase
operational efficiency.




.J Data-Driven Decision Making

. ] Continuous
Analytics and Reporting
Improvement and
Frameworks

Testing

Establish comprehensive analytics Conduct regular A/B testing and
setups to gather actionable iterative optimizations based on
insights and generate detailed data to refine digital strategies

performance reports. continuously.



Crisis Management and Ethics




Ethical Frameworks in Crisis Situations

Utilitarianism and Decision-
Making

Focuses on choosing actions that generate
the greatest good for the greatest number
during crisis resolution.

Deontological Approaches to
Crisis Ethics

Emphasizes adherence to moral duties and
principles regardless of the crisis outcome
or consequences.




’Q’ Transparency and Accountability

Essential for maintaining
trust through honest and
timely information sharing

with all stakeholders.

Clearly defining roles ensures
accountability and fosters
confidence among

employees and the public.



Ethical Leadership During Crises

Role of Leaders in Upholding Ethics
Leaders must model integrity and ethical
behavior to guide organizations through

turbulent situations.

Balancing Stakeholder Interests
Ethically

Leaders should consider diverse stakeholder

needs while maintaining fairness and ethical

standards.




Developing Ethical Crisis Management Policies

Training and
Awareness . .

Creating Clear
Ethical Guidelines

Programs

Implement

comprehensive Establish well-
training to defined
educate principles to
employees on guide

ethical decision-
standards, making during
fostering crises, ensuring
awareness and consistency
preparedness and integrity
for ethical across all
decision- levels of the
making in organization.

crises.



Ethical Challenges and Conflict Resolution

Handling Conflicts of
Interest

Develop protocols to identify and
manage conflicts of interest
promptly, maintaining
transparency and trust during

critical situations.

Addressing Moral
Dilemmas in Real-Time

Equip leaders with
frameworks to evaluate and
resolve ethical conflicts
quickly, balancing
organizational goals with

moral responsibilities.



Analytics and Impact
Measurement




|| Key Analytics Approaches

Predictive Analytics Descriptive Analytics
Uses statistical models and Analyzes historical data to
machine learning to forecast summarize past performance
future outcomes and anticipate and identify trends for informed

business risks or opportunities. business decisions.



" Impact Measurement Techniques

Social Return on Investment (SROI)

Measures social, environmental, and economic value created relative to

investment, providing comprehensive impact insights.

Theory of Change Models

Maps out the pathway from activities to long- term goals, clarifying

assumptions and measurable outcomes in projects.




Data Collection and Quality

Ensuring Data Accuracy and Consistency

Implements validation, cleansing, and standardization

processes to maintain reliable and trustworthy data quality.

Data Sources and Integration

Combines diverse internal and external data streams to

create a unified and comprehensive dataset for analysis.




Metrics and KPIs

Defining Relevant Business
Metrics

Identifies key quantifiable measures that
reflect critical business activities and drive

performance evaluation.

Aligning KPIs with Strategic Goals

Ensures key performance indicators directly
support organizational objectives to enhance

strategic decision- making.



