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A CAMPAIGN DESIGNED TO DROP SALES
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CREATIVE BRIEF
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CREATIVE BRIEF

1. Brand : 3egui

2. Info
-Background: isz5
-Market Share: awsmsaaa
-SWOT: Yen-veiae

. Target : nguihwane (szyvee1s)

. Communicate Objective: sesmdumsdoms

. What to Communicate [Key Massage]: msiidesmsae @launm)

. How to Communicate [Mood & Tone] : yaanmwdnuazvesdud
. Support : Jeyatiay paaniiniey

. Design Response : waiimaiiez185u luewinn

. Mandatory [Reference, Preference] : deyadumz, msdredada

10. Name : %o /s+a /Hos
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WE DESIGN EVERY VOLVO TO LOOK LIKE THIS.
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