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Pre-requisite: 1551608 English for Marketing 1

In-depth English terminology and expressions in the field of marketing.
Applying this terminology in-a marketing context and reading printed materials taken from

business review magazines, English newspapers and business documents.
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Week Contents Activities hours Instructor
1 Introducing course - Lecture 3 Nareema Sangwiman
Pre-Test - Discuss
- Test (Pre-Test)
2 Unit 1 Marketing and | - Talk about logos and branding 3 Nareema Sangwiman
Advertising - Discuss about Market reasearch
terms
- Do exercise and assignment
3 Unit 2 The role of Quiz (unit 1) 3 Nareema Sangwiman
Marketing - Discuss about marketing tasks
- Explain and give example about
marketing terms
- Read Marketing Texts
- Do exercise and assignment
4 | Unit 3 New Product | - Quiz (unit 2) 6 Nareema Sangwiman
Development and - Discuss about famous brand and
branding successful business leader
- Disscuss about creating a brand
- Watch clip video about World
Wide C.E.O and discuss in pair and
group
- Do exercise and assignment
5-6 | Unit 4 International | - Quiz (unit 3) 3 Nareema Sangwiman

customer

communications

- Watch clip video about how to
present and give feedback on
product

- Practice the conversation about
product.

- Read the article about trends
and shopping habbits.

- Do the exercise.
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Unit 5 Product
launch and

promotion

- Quiz (unit 4)

- Read the marketing news and
article.

- Discuss and share the ideas.

-Do exercise and assignment

Nareema Sangwiman

Mid-term
Examination and

Project Presentation

- Writing Test in Unit 1, 2, 3 and 5
- Speaking Test in Unit 4

Unit 6 Presenting

your public face

- Brainstrom idea ‘how to promote
company product’

- Write and create advertisement

- Present the product
advertisement by using

PowerPoint Presentation

10-11

Unit 7 Marketing
Plan

- Quiz (Unit 6)

- Brainstrom the marketing plan
and budget

- Read the article about marketing
- Write marketing plan

- Do exercise and assignment

Nareema Sangwiman

12-13

Unit 8 Marketing

Research

- Quiz (Unit 7)

- Read the abstract about
marketing

- Read the customer survey
research.

- Do the exercise.

- Suft the interesting topic.

- Present the interesting topic by

using power points

Nareema Sangwiman

14

Presentation

- Oral Presentation “Mini B.E. SME

Project”

Nareema Sangwiman
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15-16 | Unit 9 Marketing - Watch video clip about Digital 6 Nareema Sangwiman
Trends and Marketing
movements - Discuss the current trend of e-
marketing or digital marketing.
- Read the article and
advertisement.
- Do the exercise.
17 Final Examination - Writing Test unit 6, 7, 8, 9 2
- Speaking Test unit 9 3
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1. NEITHAZAIIINEN
NETUTENaUNNTEBY English for Marketing 2

o

2. wnasuazdoyadiAny

3. nasuasdoyaunuzii
- Robinson  Nick, Day Jeremy, editor. Cambridge English for Marketing. Cambridge

University Press. 2012.
- Gorge Sylee. English for Marketing and Advertisement (Express Series). Oxford University
Press. 2015.

- Cotton David, et. Market Leader (Pre-intermediate), 3" edition. Pearson.
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